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Betty Crocker Celebrates Singapore’s Golden Jubilee
with the World’s Largest Cupcake Mosaic
Gunning for a Guinness World Record, 29,610 cupcakes were baked
by over 500 participants
th

Singapore. August 1, 2015 – With aims to celebrate Singapore’s 50 birthday with the
community and to foster the Singapore Spirit of caring, sharing and togetherness, Betty
Crocker, the leading brand of baking mixes from General Mills, organised an iconic bake-off
with over 500 participants and volunteers from Singapore.
Held earlier today, the bake-off aims to set a new Guinness World Record™ for the world’s
largest cupcake mosaic comprising 29,610 cupcakes and measuring 133 square-metres.
Approximately 1,600 Betty Crocker cake mixes were provided for the bake-off, enabling
participants to whip up delicious cupcakes with minimal wastage in less than 30 minutes, thus
simplifying the process for even non-bakers to enjoy baking.
With the involvement from participants, and volunteers from various organisations, such as
Youth Corps Singapore and Food from the Heart, the commemorative cupcake mosaic in the
shape of Singapore’s signature city skyline, was unveiled at Suntec Singapore Convention
and Exhibition Centre.
In a bid to spread some cheer and create a celebratory mood for the nation’s upcoming
birthday, the cupcakes were shared with the public and also delivered to non-profit
organisations across Singapore.
“We are heartened by the wealth of support from the local community from diverse
backgrounds in Singapore, united in their passion to give back to the community. As we take
pride in the nation’s momentous birthday this year, we are delighted to create a meaningful
platform to spread joy through our famous three-step baking method and engage the
community through the spirit of volunteerism, celebrating SG50 together as one people,” said
Christina Law, Regional President, Asia, Middle East and Africa, General Mills.
Food and facilities management giant, Sodexo shared its culinary, food safety and
operational expertise for the bake-off. “We are happy to partner General Mills in this
meaningful event that will contribute to our community. Local communities have always been

	
  
an essential cornerstone to Sodexo Singapore, and SG50 is the perfect time for us to show
our appreciation,” said Laurent Hochet, Operations Director, Sodexo Singapore.
“I am excited to be a part of a record-breaking event that will place Singapore in the book of
world records. It was a great experience, mingling with the other volunteers and at the same
time, creating a positive difference to society. I really enjoyed baking the cupcakes and am
glad to be involved in this significant SG50 initiative,” said Ong Wen Hui, one of the 184
volunteers from Youth Corps Singapore who participated in the event.
Betty Crocker redefines simplicity and ease of baking. In three simple steps, the brand makes
baking effortlessly easy and quick for everyone, be it in creating a birthday cake or adding a
last-minute dessert to a meal with family and friends.
This event is made possible with the support from the following partners (Please refer to
appendix below for full details).
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Appendix

Sodexo
Founded in 1966 in Marseille by Pierre Bellon, Sodexo is the global
leader in Quality of Life services, serving 75 million consumers in 80
countries each day. In Singapore, Sodexo employs 800 people, and
delivers a range of integrated On-site services to some 40 clients in the
corporate, healthcare, education, and remote site segments. By
providing the most efficient, safe and economically viable food &
facilities management service solutions, Sodexo helps to reinforce the
well-being of individuals, improve their effectiveness and help
companies & organisations improve performance every day.
Pastry chefs and staff from Sodexo provided advice and guidance for
fondant preparation work, cupcake baking process (including cleaning
and kitchen staff) and assembly of mosaic. The team has also led the
event in terms of food safety and workplace safety.
Allspice Institute Pte. Ltd
Established in 2009, Allspice Institute is a culinary school that aims to
prepare students for an exciting future in culinary and hospitality.
Pastry chefs, baking assistants, students and volunteers from Allspice
Institute provided advice and guidance for fondant preparation work,
cupcake baking process and assembly of mosaic. The team has also
conducted baking demonstrations using the Betty Crocker cake mix for
the participants prior to the event.
BSH Home Appliances Pte Ltd
Bosch is the leading brand of household appliances, including
refrigeration appliances, washing machines, dishwashers, cookers and

	
  
consumer products. The pursuit of quality and technological perfection
is also reflected in the company’s product design. Bosch offers quality
and perfect technology for a better life.
Bosch Culinary Ambassador Chef John See provided guidance to the
team in the planning and preparatory stages, and throughout the
cupcake baking process during the event.
Bosch sponsored eight Series 8 ovens, nine MaxxiMUM Kitchen
Machines, and four Home Professional Kitchen Machines for the event.
Suntec Singapore Convention & Exhibition Centre
Situated in the Central Business District of Singapore, Suntec
Singapore Convention & Exhibition Centre provides flexible,
customisable space, exquisite cuisine and exceptional service for the
evolving needs of clients.
Suntec Singapore is the official venue partner for this event, providing
the exhibition hall for the baking session and the concourse for the
unveiling event.
Youth Corps Singapore
Launched in 2014 by the Ministry of Culture, Community and Youth and
the National Youth Council, Youth Corps Singapore is a national
institution that supports youths who are keen to serve the community.
As the catalyst for youth volunteerism, it triggers collaboration between
youths, community service organisations and the wider society to ignite
positive change.
Youth Corps Singapore provides a platform for youths to receive lifeskills training and mentorship throughout their volunteering journey, and
meet like-minded peers with a strong esprit de corps that share the
same service ethos. It provides both breadth and depth of volunteering
opportunities for youths during and beyond their school days, through a
diverse range of community service events; ad hoc community service
events, regular sector-specific volunteering opportunities and training
and mentoring programme for volunteer leaders.
184 volunteers from Youth Corps will be coming on board the project to
participate in the baking session and distribution to the beneficiary.
Food from the Heart
For over a decade since February 2003, Food from the Heart has
embarked on a heartfelt mission to reach out to the less fortunate to
brighten their lives and bring them joy through the re-channeling of
excess food items and distribution of toys and monthly birthday
celebrations.
The cupcakes baked at the event will be collected and distributed to
deserving communities that Food from the Heart support.
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About Betty Crocker Kitchens
Since her creation in 1921, Betty Crocker has enjoyed a distinguished history as a multimedia superstar. Featured in
radio, TV, print, and now online, this cultural icon has rightfully earned her reputation as the "Original First Lady of
Food" and a trusted source of inspiring-but-doable food ideas. Minneapolis, Minnesota is the home of the Betty
Crocker Kitchens, where a team of culinary experts develop food ideas that combine trends with consumer needs.
Since first published in 1942, more than 75 million Betty Crocker cookbooks have been sold. BettyCrocker.com is
one of the top websites in the food category. The website features Ask Betty, a resource that allows consumers to
search the kitchen files for instant answers from Betty Crocker Kitchen Experts. Betty Crocker's Facebook community
has over 2 million fans that enjoy interacting with the brand, and millions have downloaded Betty Crocker's mobile
app. Betty Crocker branded products garner more than $1 billion in sales annually. For more information,
visit www.bettycrocker.com
Betty Crocker has the most extensive range of baking mix products with pancakes, cakes, cookies, brownies, and
muffins. The brand has a strong baking heritage, having been established in the US since 1921. In Singapore, it has
more than 30 years of baking expertise and has been delighting consumers with its innovative products that makes
baking easy.
Betty Crocker is a registered trademark of General Mills.
About General Mills
General Mills is one of the world’s leading food companies, operating in more than 100 countries around the world.
Its brands include Cheerios, Fiber One, Häagen-Dazs, Nature Valley, Yoplait, Betty Crocker, Pillsbury, Green Giant,
Old El Paso, Wanchai Ferry, Yoki and more. Headquartered in Minneapolis, Minn., USA, General Mills had fiscal
2015 worldwide sales of US $18.8 billion.

